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Tourism is one of Montana’s leading industries. Non-resident visitors add money to the state’s economy, supporting jobs and
reducing state and local taxes for Montana residents. The Montana Office of Tourism and Business Development markets
Montana to maximize non-resident spending. From 2011-15, visitation increased 11.2% while spending increased 31.8%.

ECONOMIC IMPACT PROFILE (VS. 2014) NON-RESIDENT SPENDING, 2011-15

Non-resident Visitation: 11.7 Million (+7.7%)
Non-resident Spending: $3.7 Billion (-6.2%)
Jobs Supported: 63,360 (N/A)

Salaries: $1.4 Billion (+8.4%)

State & Local Taxes: $200.5 Million (-7.9%)
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2015 Spending by Category

Without no-resident tax revenue, each Montana household Gasoline. Diesel ..ovvvo $726,620,000

would pay an estimated $492 additional state/local taxes. (Total Restaurant. Bar ... $647.640.000
state and local tax revenue/total occupied housing units.) ) ’ ’ ’
Retail Sales.........ooooovviiiiiiiiiiicii $412,890,000
Hotel, B& B, EtC..oovviiiiiiiiii, $403,490,000
NON-RESIDENT VISITATION, 2011-15 Licenses, Entrance Fees.............c......... $340,880,000
Outfitter, GUIAE ......oovvveeeeeeeciieeeeeee e, $295,800,000
12,000,000 = Groceries, SNACKS .....vvvveeieeeeeiieeeeeen $298,020,000
Made in Montana .............ccccoeevvvvvvnnn.. $265,090,000
10,000,000 AULO ReNtal......ovoveveverereeeeeeeeeeeeseeen, $78,310,000
Rental Cabin, Condo ...........cccceeeeeveeeeen... $66,970,000
8,000,000 Campground, RV Park............cccccooeeen.. $34,910,000
Farmers Market ...........ooooevveviviciiniiennnn, $23,490,000
6,000,000 AUtO REpairs .........ooeeeeeeiiiiiiiiiiiiiieee $22,970,000
MiISC. SEIVICES .....oeeeieieieeeiececccia $22,310,000
4,000,000 Gambling ... $17,290,000
Transportation Fares.........coooeeveiiiiiiinnennnn. $920,000
2,000,000
B [0 - 1 $3,657,600,000

2011 2012 2013 2014 2015

Economic impact data collected and published by the Institute for Tourism & Recreation Research, itrr.umt.edu.



Tourism and film promoti
Enacted by the 1987 leg

on is funded through the 4% Lodging Facility Use Tax, commonly known as the “Bed Tax.”
islature, the Bed Tax is collected from guests of hotels, motels, bed and breakfasts, guest

ranches, resorts, and campgrounds. These funds are divided according to the chart below.

No additional funds come from Montana’s General Fund. In fact, tourism helps to support the General Fund due to the

additional 3% Lodging Facility Sales Tax added to the original 4% in 2003.
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VISITOR SPENDING

$3.7

Billion

7% LODGING PROJECTED
FACILITY TAX > REVENUES
COLLECTIONS (FY15)

3% $19.5 MILLION

Sales Tax General Fund

4% $26 MILLION

Use Tax State Programs

PROJECTED 4% LODGING FACILITY USE TAX, FY15

Set DiShUIrSEMENTS cuuuiieereesiirrerrnnisrrersnsesrerrsssssrerssssasreenes $841,345
Department of REVENUE .......ccoovvvvvviiiiiiiiiiieieieeeeeeeeeee $441,345
Montana Heritage ComMmMISSION.......ovvvvvievriiieeiiieeiiiennnn, $400,000

Remaining for Distribution ......c..ccorveeiiiiicirccreeeeeeeees $25,120,113
Montana Promotion Division (64.9%) .........cccoovvvevvennnn. $16,302,953
Regions/CVBS (22.5%) ....uiiiiiiiiiiiiiiiiiieeie e $5,652,025
Montana State Parks (6.5%) .......ccccevvvriiiiiiiiiiiiieieeeenenns $1,632,807
Historical Interpretation (2.69%).......ccccooviiieiiiiiiiieiin, $653,123
Institute for Tourism & Recreation Research (2.5%) ........ $628,003
Montana Historical Society (19%) ......c.covviveiiiiiiiiiiiie, $251,201

MONTANA PROMOTION DIVISION BUDGET, FY15
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